
A book with a foreword by Jeremy 
Hughes, chief executive of the 
Alzheimer’s Society, explores a 

new way of person-centred caring for 
those living with dementia. 

Instead of focusing solely on daily 
needs – washing, dressing and eating – it 
urges carers to get to know and 
understand 
what matters 
most to 
dementia 
sufferers. 

Real life 
examples 
throughout 
the book aim 
to “prove 
beyond all 
measure” 
that this 
approach can 
greatly 
improve the quality of lives.

‘Personalisation and Dementia A 
Guide for Person-Centred Practice’ by 
Helen Sanderson and Gill Bailey, sets 
out to show that by looking at what is 
working and what is not, for each person 
and what a good day and a bad day is 
like, huge changes can be made to the 
quality of their lives.

Helen Sanderson said: “By 2021 there 
will be one million people in this 

country living with dementia. As a 
society we must take action to provide a 
better quality of life for these people.

“We need to build on the foundation of 
person-centred care and deliver truly 
personalised services.  

“Our mission in writing this book was 
to demonstrate that these simple but 
powerful person-centred practices can 
work exceptionally well for people 
living with dementia.”

In the foreword, Jeremy Hughes says, 
“Personalisation is at the heart of what 
the Alzheimer’s Society is working to 
achieve for people affected by dementia 
every day. 

“This book shows how adopting 
person-centred practices can make 
significant changes for all people 
regardless of their type or stage of 
dementia.”

Joan Beresford, head of integrated 
commissioning in adult social care for 
Stockport council, said the book 
“provides a range of tools that are user 
friendly and ensure that understanding 
the individual, and what is important to 
them, is kept at the core.’’

‘Personalisation and Dementia: A 
Guide for Person-Centred Practice’ is 
available from HSA Press telephone 
0161 442 8271, or see www.hsapress.
co.uk
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A new audio version of The 
Butterfly Boy is expected to 
introduce a new group of fans to 

Tony Klinger’s unique and absorbing 
story telling style.

It features radio and television host 
James Whale, whose distinctive delivery 
presents lead character Arnie’s story of 
an extraordinary man taking an 
astonishing journey in tumultuous times, 
while struggling with Polio and the 
horrors of two world wars.

Author Tony Klinger said: “James’ 
strength of character 
reflects Arnie’s, so he 
was the perfect 
choice. When I first 
heard James 
narrating, I was 
blown away and I’m 
sure those who hear 
the audiobook will 
agree.”

The audiobook is 
an unabridged 
version of the novel, 
providing nine hours 
and 38 minutes of listening.

Tony Klinger is donating a share of the 
profits to The British Polio Fellowship, 
the national charity which helps to 
support those living with Polio and Post 
Polio Syndrome (PPS) in the UK.

The Butterfly Boy in paperback is still 
available to buy on Amazon and the new 
the audio book can also be found at 
http://www.amazon.co.uk/The-Butterfly-
Boy-Unabridged/dp/B00E5UXAW6 

Museums are moving into new 
territory and developing 
creative projects to help people 

with dementia.
The Royal Geographical Society (with 

IBG) international conference, in 
London, heard that some museums are 
using their artefacts to improve the 
health and wellbeing of people with 
dementia.

Nuala Morse, of Durham University, 
and Dr Ealasaid Munro, of Glasgow 
University, told the conference creative 
projects can be used to encourage 
reminiscence, which is triggered by 

visual objects (pictures, photos, films), 
audio (music, singing, sounds), smells 
and tastes (perfume, food, drink) and 
movement through the use of everyday 
objects.

Projects at Glasgow Museums and 
Tyne & Wear Archives & Museums are 
being developed to reach out to 
individuals, particularly as a result of 
spending cuts to some healthcare 
services.

People who have dementia and their 
carers work together and communication 
skills can be improved. Taking part can 
also improve confidence and self-esteem 

for carers and sufferers.
Dr Munro said: “In a time of national 

austerity, museums have to prove their 
relevance and to show that they are 
contributing to a healthier and happier 
society.” 

Nuala Morse said: “This is new 
territory for museums, who are still 
learning how best to carry out these 
projects. It is vital that they come up 
with creative ways to enhance dementia 
sufferers’ quality of life, as well as 
helping to change people’s perceptions 
of what dementia sufferers are capable 
of.”
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‘The Butterfly Boy’ given 
a voice, thanks 
to James Whale

Authors explore the benefits 
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